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THE MOOD FOR 2021



of US consumers have tried
a new shopping behaviour

iNtend to keep shopping
N these new ways

47% of brands say they're behind |

the curve 1n ecommerce

Source: McKinsey US Consumer Pulse Survey, June 2020; RWRC by Ascential, Dynamic Supply Chains, September 2020; Kantar/Profitero, 2020 eCommerce Organizational Benchmark Report, March 2020



Intended spending of commerce businesses
(UK, US + Germany), pre-Covid vs since-Covid

Retail store  Wholesale 3rd party Website Chat + Social ApPpP
distribution online volce media
marketplaces

www.insider-trends.com Research / Retail Safaris / Innovation Programmes / Consultancy / Execution Source: Forrester/BloomReach, The State of Commerce Experience, March 2020



Clanks

YOUR SALES RECEIPT

Shop now. Pay later.
Exclusively for Members

‘ i) A
"% Grow CRM database by

LEAVE A PRODUCT REVIEW & WIN

N 12 months

Join our Loyalty Program and try before you buy.
Pay later is available online and in-store with the H&M app.

ANY QUESTIONS?

22% conversion uplift, AOV up 40%
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EVOLVED
ECOMMERCE




6 80/ global subscription economy
0 CAGR, 2019-25 (to $478bn)

g E "0

53(y average increase in new

subscriptions during Covid

Source: UnivDatos Market Insights, E-commerce and Subscription Market Forecast 2019-2025, August 2020; Recurly, June 2020



Shop our Tonique Confort 400ml
KA 190) and get 200ml for FRI
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> RECORDELD
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Frodukter | fokus

199 5EK
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Aqara Magnetkontakt for finster oc..

PETReE
Afera )

199 SEK

Bertil Kan mzn haden com inbrottsskydd i fonstret

Kim Kanvifasecinkattigen?

Clle Funkarden i homeyn?
Aqara Rorelsedetzktor
B AlArA >

219 SEK

Lasse &d &3

Anders Jag ar kallallergiker har ni nagra produkler man <an hz hemma
som gor det enk are att vara runt en katt som gor lutten battre

Aqgara _3ckagedetektor

Agara >

199 SEK

wifi

| pip2r om man glommer
Aqgara Mini Fjarrstrombrytare 1-knapp
Agara >

enE 149 SEK

Kjell & Company, Sweden
2 weeks of store sales in 43 minutes
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Youlube AR & roxette arisa X 39 3z
Beauty Try-On

Softly Defined brow

softly defined
brow tutorial (

afifionpte" ! T . tutorial with Roxette
Arisa

0

Roxette Arisa
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NEXT GENERATION
OMNICHANNEL



Ecommerce sales
Increase, UK retailers,
April 2020

Online-only: 8%
Multichannel: 367%

www.insider-trends.com Research / Retail Safaris / Innovation Programmes / Consultancy / Execution Source: IMRG Capgemini Online Retail Index, May 2020



Target

Home delivery from fulfilment centre: 1007% of cost
Home delivery from store: 607%

Click and collect/curbside pickup/paid Shipt: 10%

Spending w Target increases by almost 25%

(Online up 50%, store up 9%)  © B

www.insider-trends.com Research / Retail Safaris / Innovation Programmes / Consultancy Source: Digital Commerce 360/Target CEO investor update, April 2020



3-13%

www.insider-trends.com

improved

profits

Source: Blue Yonder & Upp
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Gmsvenor Group
Mayfalr 8 Belgrav1a Retail \

I

prefer to shop nearby INstead
of online 1if they know an item
1S available in a nearby store

\ H"- s

-
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Source: NeartSt, August 2020



0 of global customers are | RS vw
50 /0 choosing to shop local |+ | Tl

durmg the pandemic

f

ﬁ .

will carry on buying local
post Cov1d

‘ 680/ of US consumers say they

Sources: Rakuten, "The Road to Recovery’, October 2020; ZypMedia survey, May 2020



Farmstead, Bay Area, US
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FARMSTEAD

WWw farmsteadapp.com
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RETURN + RESALE




0 of UK customers believe
70 /0 sustainabiulity 1s very or

quite important

® sustainability Worldwide ¥
Search term
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Interest over time

Source: RWRC by Ascential, Dynamic Supply Chains, September 2020



Allbirds
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Biggest growth categories in fashion, by US market share

. Off-price 197%

. Direct to consumer 177

Resale/secondhand

107

Consultancy Execution Source:



0 would like couner
/0 collection from home, as

standard, post-pandemic

Source: RWRC by Ascential, Dynamic Supply Chains, September 2020






FLEXIBILITY +
RESILIENGE




Beautycounter, Spiritland, Glass House, Microsoft, Dr
Ci Labo, Staples Connect - LA, London, US, Shanghat

www.insider-trends.com Research / Retail Safaris /




o Off-White Miami / JNBY, Xiamen,
China / Silver Room, Chicago
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Survey of 16,000 websites, 2016-17
42'%

h

Online advertising spend Visits increase

www.insider-trends.com Research / Retail Safaris / Innovation Programmes / Consultancy / Execution Source: Adobe Digital Insights, Advertising Report, 2017







IN SUMMARY



LIVE TOTAL BODY FITNESS HAS A NEW HOME.

www.insider-trends.com @insidertrends
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Jack@insider-trends.com

+44 (0) 207 183 35/85
www.linsider-trends.com
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